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What is Social Media Marketing?

Quite simply, it is gaining attention through social
media sites on the internet.

The most common sites to market on are:

- Facebook

. Twitter

« Instagram
. LinkedIn

- YouTube

- Blogs

- Google+

- Pinterest




Tap into the Power of the Internet

With billions of people online, you need only access a
small fraction of a percentage to see an impact.
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The Two Faces of Social Media
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The Two Faces of Social Media

Social Platforms Social Networks

. Blogs - Facebook

 YouTube . Twitter
« Podcast - LinkedIn

. Facebook » Google+
» Instagram

- Pinterest




Become a Master of one before expanding to others

Whether your business is B2B or B2C, it is best to
begin with ONE PLATFORM and ONE NETWORK




Go where your customers are

Identify which Social Media platform and network
your customers are most likely to use

- If your customers/clients are other businesses
and or professionals, LinkedIn is the network
you want to focus on

- If you are offering products in the food, art or
fashion industry, Pinterest and Instagram are the

best networks for you
|dentify where your market is . .
- If you are marketing a small business, Facebook

IS the perfect network and platform

- If you are an influencer, YouTube and Blogs are
great platforms

- If your customer base is young, Twitter and
Instagram are perfect for reaching your target
market




Social Network Demographics

Among online adults, the % who use ...

Facebook Twitter Instagram Pinterest Linkedin
Usage All users 71 18 17 21 22
Gender Male 66 17 15 8 24
Female 76 18 20 | 33 | 19
Age 1829 84 31 7 2 15
3049 79 19 18 24 27
50-64 60 9 6 14 24
65 and up 45 S 1 9 13
Education HS grad or less 7 17 16 17 12
Some college 75 18 21 20 16
College + 68 18 15 25 | 38
Income Less than 30k/yr 76 17 18 15 12
30k to 49k 76 18 20 21 13
S0k to 74k 68 15 15 21 22
75k and up 69 19 16 27 38
Location Urban 75 18 22 19 23
Suburban 69 19 18 23 26
Rural 71 1 6 17 8

via Pew, September 2013




Let's look at some stats
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Facebook has the most reach

Twitter is great for real time marketing

Instagram is really growing fast

Educational content does well on Google+

LinkedlIn is the best way to network with
other business and professionals




Let's start with FACEBOOK!

Aside from your personal page, setup a BUSINESS
page to market yourself or your business.

On the bottom left hand right of your Facebook
page, under PAGES you will see CREATE PAGE

You can't expect the page to do the work for you, it

IS Jjust a tool. You still need a creative and unique

strategy to get their attention.

Make sure to "brand" your page with your business
or branded name and add a cover photo at the top
that fits your current image.
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Facebook Marketing Strategies

- Promote your page with contests
and giveaways
- Promote your page at your

business (5% off for liking page)
- Add a Call to Action
- Reward your followers (special
sale just for followers etc)
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DO THIS, NOT THAT!
" Facebook Editic

As 8 business on Facebook, you want to compel not repel
customers, But how can your content break through the
Facebook clutter without annoying your fans in the process?
Follow our "do this, not that!" advice:

+DOTHIS *“NOTTHAT

FOLLOW THE 80/20 RULE SELL,SELL, SELL

Provide a mixture of both work and play. Constantly posting premations
could cause your followers to flee.
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+ DO THIS



RESPOND WITHIN 1 HOUR,
NO LATER THAN 24 HOURS

Acknowledge customer mteractions,
even just to say “thanks!™

VWhat about negative comments?
Hancock suggests the following
motto: acknowledpe in public, solve
in private. “In my experience, #
negative commants e handled
carrectly, people wil actuslly
spologire on your page,” he says.

DO THIS

¥

KEEP YOUR POSTS UNDER
80 CHARACTERS

According to Kinsmatrics

POSTS WITH LESS THAN
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667 MORE
ENGAGEMENT

(LIKES AND COMMENTS) THAN
LENGTHIER COUNTERPARTS

Director of Socual Medus at Marketing Pl
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Ignorng customers,
whether they write
positive of negative
comments about your
business on Facebook,
will anly dsappoint, o
worse, make them angry.

*NOT THAT

WRITE A LENGTHY POST

Adding context to a phato or link is key,
however, crafting 3 movel length status update
eould cause fellowers eyes to glase over.
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TOO LENGTHY.




BUILD YOUR FACEBOOK
FOLLOWING ORGANICALLY

Reach out to your established networks and
spread the word about your Facebook page by
linking 1o it in your emails, website and/or blog.

Send i emul spechically teling
people they can find you on
Facebook; creste specal offers
for only Facebook fans, e1c. You
also build a robust Facebook fan
following by posting grest
contert, links and photos. Quality
Fans are more engaged, active,
and more likely to read/share your
contant, and make a purchase.

ASK QUESTIONS + POST

ENTICING CONTENT

Facebook fams love a good question.

QUESTION POSTS HAVE

V2h

THAN NON-QUESTION POSTS

ASK YOUR QUESTION AT
TIP THE END OF YOUR POST
“Posts that have a question located
at the end have a 15% higher
overall interaction rate and a 2x
higher comment rate than those
asked in the middle of a post.”

- SALESFORCE BUDDY MEDIA

* NOT THAT

BUY LIKES

A plethora of Likes may seem important to the
success of your Facebook page, but a faux fan
following can have definite drawbacks

Fake fans can eguate 10 low
engagement, which wil
negatively impact the fkelhood
of people seeing your content. If
& lew parcentage of people
engage with your content, the
lrniuhlyyqﬂ appesr in the
newsfeed. Proceed mith caution.

* NOT THAT

WRITE FAKE COMMENTS

Enpagement is a legitimate desire for all
businesses on Facebock, hamever, writing
fake comments will do you » desservice.

Fake accounts are o easy
to pinpoint and customers
will happily call you out!
Goaning real customer
feedback, good or bad, wil
help you determine mhich
content works best for
your sudwnce.

¥ NOT THAT

CLUTTER THE NEWSFEED

Inundating customers with » constant
stream of content screarm, “look st me!”




+ DO THIS

POST NO MORETHAN 1-4
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Images boost your update!
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Fan Engagement

Fan Engagement
keeps you In thelr
news feed.
Ask questions!




Facebook Insights
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Facebook Advertising

You can boost posts,
create ads, market a
specific demographic and
more with Facebook

zeomes Adverts
. = - ' -

Sponsored posts can be
effective If done correctly!
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Oreo
R November 21 ®

As if chocolate coulkdn't get any better, we mixed t with raspbemy. Try our
#0reoCookieBalls recipe for yourself, hitp://oreo /1 xKvl73 — with Stefy Bee
Snchz and 12 others
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Starbucks
7 November 7 o

Steeping time is key in releasing the true flavor of tea. Here is what we
recommend for the #Teavana loose leaf teas now available at Starbucks:

Passion Tango: 56 min

Royal English Breakfast: 2-3 min
Youthbemy: 2 min

Jade Citrus Mint: 2 min
Pineapple Kona Pop: 56 min

Like - Comment - Share & 1,702 Shares
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The average person gets 50-100 birthday
messages, but only one or two LinkedIN messages

Use LinkedIn to congratulate, give best wishes or
simply say "hello" and stand out from the crowd!

LinkedIn

LinkedIn is the largest and most dominant social
network in the professional arena.

Totally different from the likes of Facebook, it is
used for maintaining a professional persona and

brand.

Other uses for LinkedIn include finding a job,
www Lmkedlncom networking, recruiting new employees, getting sales




LinkedIn

LinkedIn is the largest and most dominant social
network in the professional arena.

Totally different from the likes of Facebook, it is
used for maintaining a professional persona and
brand.

Other uses for LinkedIn include finding a job,
www.Linkedln.com networking, recruiting new employees, getting sales
leads and even getting your business news.

You can create a company page, share content and
join groups in your industry to increase connections.
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Cassandra (Mallett) Aarssen ™

Owner of ClutterBug Organizing Services, Blogger,
Influencer

Ontario, Canada | Individual & Family Services

Clutterbug.me, Glutterbug Professional Organizing
Ontario Lung Assoclation, Copper Terrace Nursing Home
Mohawk College
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Organizing has become a passion of mine. An organized home saves money, time and reduces stress
for the entire family.
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Specialties:| specialize in maximizing space and creating efficient and creative organizing solutions for
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LinkedIn is amazing networking

Use LinkedIn to
schedule real
life connections

Search and find contacts In
your industry, join groups and
send emails that stand out
through LinkedIn!

Posting content can
really increase your
contacts and even
make you a LinkedIn
Influencer!




Stand out from the competition

The average person gets 50-100 birthday
messages, but only one or two LinkedIN messages

Use LinkedIn to congratulate, give best wishes or
simply say "hello" and stand out from the crowd!




Twitter

Twitter IS a

social networking
service that enables
users to send and read
short 140-character
messages called
"tweets”.




You only have 140 characters,
make them count!

My best Twitter marketing tip for business is to
make a list of keywords that best describe your
business and industry. Use these words as you
compose your 140-character posts.

Think quality over quantity. Make every character
and tweet count!



You only have 140 characters,
make them count!

My best Twitter marketing tip for business is to
make a list of keywords that best describe your
business and industry. Use these words as you
compose your 140-character posts.

Think quality over quantity. Make every character
and tweet count!

Hashtags are a great way to make your tweets
searchable ()

@ tags a person or company to your tweet




Twitter is microblogging!

Facebook: A tweet is like a short Facebook status update. However, with Twitter,
every tweet arrives at every follower’s feed, unlike the filter of Facebook’s
EdgeRank.

Pinterest: Twitter allows you to share photographs and provide commentary in
your tweet. However, with Twitter, its much easier to have conversation around a
shared image than with the comment feature on Pinterest.

LinkedIn: A tweet is like a short LinkedIn status update. While Linkedln is based on
trust relationships (and two-way agreements), Twitter allows you to follow anyone,
including strangers. This is helpful when you target potential customers.

Google+: A tweet is like a short Google+ status update. Twitter also allows you to
organize people into lists that organize conversations similar to Google+ groups.

YouTube: A tweet can contain a link to a video. However, Twitter doesn't allow you
to create a channel or organize your videos for easy location and commentary.




Keep Twitter in line with your BRAND

Choose Your Twitter Username

Nothing expresses your brand on Twitter more than
your account username. This name appears next to
all of your tweets, and is how people identify you on
Twitter. (Your name can be changed)

Profile Images

Twitter uses two different images to represent your
account. You upload these images under Profile in
your account settings.

Your Twitter profile photo is a square photo that
appears next to every tweet you send.

Your Twitter profile header is a large background
photo where you can tell a story about your
business. Similar to the Facebook cover photo, your
header photo appears at the top of your profile

page.
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Getting Started on Twitter

Add your contacts from your email

Start Following People

Start Tweeting

Reply to other people's tweets

Retweet tweets you like and want to
share




THE POWER
OF TWITTER

“Twitter users are 3 times more likely
to follow brands than Facebook users.
Combined with their above average
income and above average education,
Twitter users' propensity to interact
with brands make them a huge
potential source for Mass Influencers.”

WHY TWITTER USERS ENGAGE BRANDS
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ADDITIONAL INFO

A collaboration by @PivotalChicago and @benfwagner
Infographic by Ben Wagner www.benfwagner.com
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Find your Target Audience

Use tools such as Follower Wonk, Twellow and
Wefollow to find people who are in your region (if
you're a local business) and interested in your
Industry. Then start following them.

After you find your targeted audience, don't just
tweet at them—tweet with them. Follow their
conversations; add in your two cents from time to
time. Follow anyone who talks about your brand and
thank them for their compliments or help them with
their concerns. Follow anyone who talks about your
Industry and show why you are an authority.




Start with an icebreaker!

Icebreakers help you share a common connection
with a stranger—and make you memorable enough
to begin and sustain a long-term relationship.

When you find relevant tweets from among your
followers, retweet their blog link—and follow the
author’s feed. Then send them an @message,
detailing something insightful about their blog post.
At the end of the tweet, link to a similar post you've
written.

This should result in more blog comments, retweets
and followers, all from 10 minutes of effort. Twitter is
all about icebreakers, and collecting followers who
iInstantly recognize you in a sea of faces. Invest time
In your introductions and they’ll make all the
difference to your feed.




Olgal.uciaGulati Oiga Lucia Gulatl
| spent all of my morning trying to figure out what my husband and
| were going to eat today, that we could afford #hungerchallenge

1 hour ago

cookingwithamy Amy Sherman

Maybe cilantro should be de-legalized. Amazing recount of the
#HungerChallenge experience from @ ProjectOpenHand
tinyurl.com/5tjq47y

2 hours ago

ProjectOpenHand rroect Open Hand

Amazing recount of the #HungerChallenge experience:
tinyurl.com/5tjq4 7y @ cookingwithamy @sffoodbank
@beenthere8that @ztastylife (@ Klo321

2 hours ago

goblueELTblog Stacy Anderson
Now is when | would normally snack or get something to drink. |
only have goopy cottage cheese. | need 4pm! #hungerchallenge

2 hours ago

SFFoodBank sF Food Bank
Many thanks to everyone who took the #HungerChallenge last

week! We hope it gave you a new perspective on hunger issues.
4 hours ago




Q Periscope

Periscope is a live stream app

owned by twitter that allows

you to broadcast and watch
live videos!




Anyone can watch yc

broadcast and send yo

messages and "hearts"” ¢
broadcast

Once your broadcast is done,

Periscope saves your broadcast for
24 hours only

YouTube and Facebook both now
offer live broadcasting options




Start a Blog!

It seems everyone has a blog nowadays, but it is an
excellent way to market yourself and your business.

Having a blog one of the best ways to establish
yourself as an expert in your field. It also gives you
an opportunity to really go into depth about your
business, your mission and your brand.

Use your blog as a tool to educate, inform and
Inspire people, not as a sales tool.

Without or without a website, a blog is an effective
marketing tool.




What's in a name?

Choosing a name for your blog is important! If you
are a business owner, obviously your blog name will
probably either be your business name, or have
something to do with your business.

If you are marketing yourself, choose your name
carefully and consider starting a gmail account with
the same name.

If you already have a domain and website, you can
simply import your Wordpress directly into your site
and your name will remain your domain name when
sharing through RSS feed.




| recommend Wordpress

Wordpress is free, easy to use and has a wide

variety of themes, plug ins and widgets for you to
use.

In about fifteen minutes you can sign up, setup your
blog and start sharing information with the world!

Be sure to keep your brand in mind when designing

your blog.

You can even earn money from ads placed on your
blog as well as affiliate links!




Benefits to Business Blogging

- Drive traffic to your website

- Call to Action button gets results

- Your blog establishes authority

- SEO will mean your blog continues to
- generate leads and views, indefinitely.

4800
W Cont

Pos

t
uC
From P

o

act
T
5
T
ths'

Month

o == W . I I I I I
Morth 1 Month 2 Monihd Mosthd Mok 5 Moaih6 Month 7 Monthi 8 Mosth @ Month 00 Month 11 Monsh 12

Mumber of Contacts Generated From Blog Posts
E




@ ClutterBug.Me - Organizin: X

= C af clutterbug.me vy £ o =
ﬁ Fall Crafts for Kids - HTPC Pin It ™ Gmail - Inbox (31,67 @ WordPress Backups ) DoubleClick Produc: . Followerwonk: Twitl: | '| Dashboard « Sociall - Post Your Link Here - Other Bookmarks

ClutterBug.Me Customize 2 New SEO Security Theme Options  Performance Howdy, Cas

ClutterBug. /=

what ClutterBug are you?

Home  Videos Blog  What's Your Organizing Style  Printables Q

Latest articles Follow Me

Organizing Blog

Facebook, YouTube and
Pinterest are NOT reality

3 days ago

Followers Fallowers Subscribers

Organizing Blog
Tricks for some “kid-free”

mommy alone time! Don't Miss A Post
5 days ago Subscribe now to always get the
latest super awesome organizing
tips first!
&= Emai
YouTube

ii-T-hrE’r S;rore Thrift Store Haul “




Broadcast Yourself through YouTube

Create and share valuable video content that's
relevant to what your ideal customer is searching for
on the Internet.

This might be an answer to a frequent question, a
tutorial or a customer review of your services.

When you use video strategically, YouTube will
S—— generate leads for your business
Create a channel trailer and use this space to tell
new viewers who you are, what your business is all
about and what they can expect from your content?




Strategy for growth

- YouTube has 1 BILLION active users

- Search channels similar to yours and subscribe
and comment

- Focus on creating great content that educates,
entertains and inspires (all three at the same
time Is the secret sauce)

- Tag, Tag, Tag

- Make your title is searchable (SEO)

j o - Your name will be your linked to your Google
= account (I suggest creating a new gmail account

just for YouTube)

- Create custom thumbnails with PicMonkey or
another photo edited software
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Instagram

Instagram Is a mobile, free app that shares pictures
and video

Though it i1s similar to Pinterest in that it iIs graphic
Image sharing, this app gives you real time
connections with customers and fans just like
Twitter.

You can tag your photos content with # hashtags
like twitter and tag people by adding @ followed by
their Instagram account name.

Instagram is growing in ranks and has recently
passed Twitter in users




Know your Market

The overwhelming majority of Instagram uses are
between the ages of 18-34 with the majority of them
being youthful, urban women.

As the fastest growing social media network, Instagram
gives you an opportunity to get in and build long lasting
relationships with your fans

Great for fashion, food and art; the only
thing you need to get started is a phone and
a great picture




Let's look at an Instagram success!

Red Bull is a huge force in the social media marketing world - mostly
focused on outdoor and extreme sport athletes.

Red Bull is taking their visual storytelling to new heights using
Instagram to both post their own images (to their 3.5 million subs) as
well as photos from their fan and follower base.

Red Bull uses multiple hashtags that represent different types of
content, such as #GivesYouWings, #shareyourwings, and
#FlyingFridays. Red Bull also created a branded hub on a microsite,
where fans can share their images via the #shareyourwings hashtag
across Twitter, Faceook, Instagram and Tumblr in exchange for free
products.
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Everyone and anyone can use Instagram!

This mobile app requires nothing but a phone!!

So fast and simple to use, this network Is really popular with younger
adults and teens!

No technical knowledge required! Just take a pic and post!!




Get "pinning" with Pinterest

www.pinterest.com

Pinterest is a photo sharing site where you can "pin"
Inspiring and educational photo's and link to
different "boards" you great. It is basically an online
bulletin board, hence the name "PIN"terest.

Pinterest is most popular with women and is used
mainly for fashion, fithess, decorating, crafts, DIY,
recipes, food , books, party planning and
iInspirational quotes.

A great photo can be shared thousands and
thousands of times, linking back to your website,
Facebook page or YouTube channel.




*

Pinterest Marketing Strategies

Build your brand authority with relevant and helpful
resources ie - how to pair wine with food, best ways to wear
a scarf this fall, top five icing recipes etc.

Increase Traffic to your site! Pinterest drives more traffic
to websites than Twitter, Facebook and YouTube
COMBINED!

Add text overlays to your images to increase your
repinning! Follow the 20% rule!

Upload Your Pins Via Your Website, Not From Your
Computer. Each time you upload a Pin from your website (or
blog), you're generating a link back to your website from a
reputable, well-known source.

Choose The Appropriate Category For Your Pins. Adding
a Pin to an irrelevant category is not only a bad practice that
doesn’t reach the right users, it can also make the Pin
appear untrustworthy or downright spammy.

Verify Your Website Or Blog. Verifying your website or
blog on your Pinterest account helps your business in two
ways: it signifies to Pinterest users that you own the content
pinned from your website, and it gives you access to
Pinterest Analytics. Once verified, your visitors will see a
checkmark next to your business name.
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g Cassandra Mallett-Aarssen

Z M saved to
@[ Fall Decorating Ideas

P

Easy Tissue Paper Pumpkin
Favours

These tissue paper pumpkin
favours are a great treat to send to
school on Halloween or they make
super cute party favours! Use
them for any fall occasion!

;ﬁ Saved to
i&m Fall Decorating ldeas

[deas

) DoubleClick Praduc

"4 Decora [il1:-.-‘1

Art supply storage with buckets
and hooks! Think it turned out
cute. (totally think | could use
these for hair stuff and other odds
and ends) !

.i Saved to

BiFS For My Kids

. Followerwonk: Twitt | '| Dashboard « Sociall H Post Your Link Here

X e =

» i Other Bookmarks

g Cassandra n

Editprofile | HF~

DIY Pottery Barn Inspired
Pumpkins - Using Dollar Store
Pumpkins!

.-_£ Saved to
@: [ Fall Decorating Ideas

{Inspiration} Desks in kids
bedrooms

Kid's desk out of 2 storage shelves
& a piece of plywood!

ﬁ A .i Saved to

&l 8 For My Kids

An Apple For The Teacher -

EOS Teacher Gift

Back to school teacher gift idea -- +
An EOS Lip Balm Apple for the

Teacher. (Free printable makes this ?

an easy DIY gift for anyone!)



Contests work well on Pinterest




The Perfect Pin
%@ IHSJE&FCH

P

DIY: Beachy Waves

teopeRobRusso o

Hutsuemsr
-2 cups hot water @
-1 teaspoon salt ©
- teaspoon cocanut ol @)
~1teaspoon hair gel =

Paur into spray bottle
Twist hair while you spray, air dry




Google+ is the most important social media network
for SEO (search engine optimization). Mostly
because Google owns the world

Contacts are added from your Gmail account and
people can add you to their circles as well

You can create both a personal and business
Google+ account

Automatically share posts from Facebook, Blogs
and YouTube directly to Google+




US Search Share

B Nov-14
W Dec-14
W Jan-15

;StatCeu nter

GlobalStats




Pit Page

Google Personal Search

The great majority of people use Google
as their default search engine.
+ Share B v
What most people don't know is that Google
B o automatically sets your search to "Personal

- Search"

Search settings

Advanced seerch This means that your top search results will be
Web History directly connected to your Google account
Search Help
This also means that the more Google+
contacts you have means the more you will
show up in their top search results




Google+ Communities are an AMAZING
sharing tool for your content!

Google+ has community pages with thousand of like
minded people joining together.

There are communities for EVERY topic you could
think of and you can join these communities and
SHARE your content with them for free!

The number of communities you can join Is endless
and it can drive huge amounts of traffic to your site
and increase your contacts through sharing!




Social Media
Strategies!!
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SEO

Search engine optimization (SEQO) is the process
of affecting the visibility of a website or a web
page in a search engine's unpaid results - often
referred to as "natural,” "organic,"” or "earned"
results.
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Meta Data is just simply “data about data"
For example, a digital image may include
metadata that describe how large the picture Is,
the color depth, the image resolution, when the
Image was created, and other data.

A text document's metadata may contain
information about how long the document is,
who the author is, when the document
was written, and a short summary
of the document.




Search engines, like Google, use
metadata to search for related
Information.

To help increase your search engine
ranking, use descriptive keywords in
the file name, title, description, url etc.

If you are selling "dog food" make sure
that the title of you post or video has
"dog food" in the title, description and

that any photos are named "dog_food"
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: "
lifetreecreative

A WEB DESIGN STUDIO

' Compare the size of the logo element...

We bring your vision to life

Lifetree Creative is a design agency based in Kansas City,
We specialize in creative solutions that empower organiz:
to communicate their message effectively, and connect
people to a common vision.

- Request a FREE Quote +6day




Make Following Part of
Your Routine

Connect and follow others in your industry




Build Online Influence

ou ARE the expert and you can help
others while helping yourself by:

INSPIRING EDUCATING  HELPING

Focus on becoming an
influencer in the market!

HELLO
my name is

‘[0” uencer




Get the attention of other
Influencers!!

Let's talk about the "SHARING RATIO"

For every six pieces of content
you share, 4 should be from your
influencer market!

ONE original content
ONE sales related (coupons,
product notice, press release or
other ad)




Link Up Parties!!

Allowing your fans to promote
their own businesses or blogs on
your site is a great way to grow
while helping others grow as well!

Social media allows everyone
to benefit from sharing instead
of traditional competition







Aletha McManama. Digital Marketing Maven




Make Real Life Connections!

Most of the people who share your
content have meaningful
connections with you!

Start with family and friends and
then make new connections wth
fans!

Reach out

skype and
broadcas

Periscope) to connect
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Be patient, every connection
you make will grow and
multiply
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